
  

  

Catalog for WhatsApp Business: learn how to 

create a catalog 
 

In the digital age, effective communication is key to the success of any business. This is where WhatsApp 

Business becomes a fundamental ally. This platform allows companies of all sizes to connect with their 

customers in a direct and personalized way, offering an instant and efficient communication channel. 

The WhatsApp catalog is a powerful tool within this platform. It allows businesses to display their 

products or services in an organized and attractive way, making it easier for customers to view and 

access the information they need to make informed purchasing decisions. 

 

Imagine a digital shop window in your customers’ pockets, available 24/7. That’s what a WhatsApp 

catalog offers. It’s like having a personal salesperson presenting your products in an attractive way, 

answering queries and closing sales anytime, anywhere. With a well-designed catalog, your business not 

only improves the customer experience, but also increases its visibility and sales. 

 

In this article, we’ll dive into the world of catalogs on WhatsApp Business. We’ll explore how to create a 

catalog that’s not only visually appealing, but also functional and easy to navigate. We’ll walk through 



step-by-step how to integrate a catalog into your sales strategy, highlighting practical examples across 

various industries and offering tips for effectively maintaining and updating your catalog. 

 

You will also learn how to use Wati to improve your catalog for WhatsApp. You will optimize your online 

presence and increase sales. With Wati, you take your catalog to the next level. We will include a FAQ 

about catalogs on WhatsApp Business to answer your questions. 

Advantages of Integrating a Catalog into your 

Sales Strategy 

Integrating a WhatsApp catalogue into your sales strategy opens a digital window. Showcase your 

products instantly and in an attractive way. We will explore how this tool transforms your business, 

expanding its reach and efficiency. 

 

1. Increased Product Visibility 

With a catalogue for WhatsApp, your products are closer to your customers. One click connects them to 

you. This digital proximity allows your audience to explore your offers at any time. This significantly 

increases the visibility of your products. 
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For example, a fashion store can showcase its new summer collection. Or a bookstore, its latest releases. 

By sharing your catalog on WhatsApp, you reach more people. WhatsApp has millions of users. Your 

catalog could capture the attention  Bulk SMS on WhatsApp of a wide and varied audience. Imagine a 

jewelry store expanding its clientele with brilliant photos of its pieces. That's the power of the digital 

catalog. 

2. Improved Customer Experience 

A WhatsApp catalog greatly improves the customer experience. It allows you to view products directly 

on WhatsApp, saving time and effort. Customers enjoy easy navigation. 

 

For example, in an electronics store, they can see details of new gadgets. Clear descriptions and crisp 

photos help them decide. This is ideal in businesses like bakeries, where appetizing images invite them 

to buy. Improving the shopping experience increases trust in your brand. A florist could use it to display 

bouquets with charming descriptions, making it easier for the customer to choose. This way, your 

catalog becomes a valuable tool. 

 

3. Ease of Management and Update 

Managing your catalog for WhatsApp is surprisingly easy. You can update your catalog in real time, 

ensuring that your customers always see the latest and most relevant information. Whether you're 

launching a new product or updating prices, these modifications can be made quickly and without 

complications, allowing you to always keep your catalog up to date and aligned with your marketing 

strategies. 

 

In short, a WhatsApp catalogue in your sales strategy increases the visibility of your products. It 

improves the customer experience and simplifies the management of your offer. It is a smart strategy in 

e-commerce. It connects directly with your customers and keeps your business at the forefront. 

 

Steps to Create a Catalog in WhatsApp Business 

Creating a catalogue for WhatsApp is a process that combines clarity, creativity and business strategy. 

Here we show you how to do it step by step, ensuring that your catalogue is not only attractive, but also 

functional and effective in boosting your sales. 

 

1. Product Selection and Detailed Descriptions 
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The first step is to carefully select the products that will be part of your WhatsApp catalog. Choose those 

that best represent your brand and are popular with your customers. For each product, write a clear and 

concise description. Make sure to include important details such as size, material, and instructions for 

use or care. These descriptions help customers better understand your products, improving their 

shopping experience. 

 

2. Importance of High Quality Images 

Images are the heart of your WhatsApp catalogue. They should be high quality, displaying your products 

in a clear and attractive way. A good photograph can be the difference between an interested customer 

and one who passes by. Make sure the images are sharp, well-lit and accurately represent the product. 

If possible, include several photos from different angles to give a complete view of the product. 

 

3. Setting Prices and Links to your Website or Sales Platform 

Finally, set prices for your products in your WhatsApp catalog. Prices should be competitive and reflect 

the value your products offer. It is crucial that prices are up-to-date and clear to avoid confusion or 

unnecessary questions. 

 

Additionally, take advantage of the opportunity to link your catalog to your website or sales platform. By 

adding direct links in product descriptions, you make it easier for customers to make purchases or find 



more information. Not only does this boost sales, but it also improves the shopping experience by 

making it more fluid and direct. 

 

Embedding links in your WhatsApp catalog is an effective link building tactic. It drives traffic to your 

website, improving its search engine rankings. It also gives customers an easy way to access a wider 

range of products or services you offer. 

 

By following these steps, your WhatsApp catalog will not only be a showcase for your products, but also 

a powerful tool to boost your sales and strengthen your business's online presence. Remember, a well-

crafted catalog is an extension of your brand and a key point in your digital marketing strategy. 

 

Creating a Catalog in WhatsApp Business Using the Wati Platform 

Creating a catalog for WhatsApp using Wati is not only innovative, but also strategically efficient. Known 

for its versatility and ease of use, Wati boosts your catalog on WhatsApp Business, taking it to the next 

level. 

 

Introduction to Wati and its Features 

Wati, a platform designed to optimize communication and customer management on WhatsApp 

Business, offers advanced tools to create and manage catalogs efficiently. With Wati, you can automate 

responses, segment your customers and, most importantly, manage your catalog for WhatsApp in an 

intuitive and dynamic way. 

 

Step by Step Guide to Create and Manage a Catalog with Wati 

Setting up your Wati Account : Log in to Wati and link your WhatsApp Business account. This step is 

essential to sync your data and start working on your catalog. 

Creating your Catalog : In the Wati dashboard, select the option to create a new catalog. Here you can 

add products or services, including detailed descriptions, prices, and high-quality images. 

Product Organization : Wati allows you to categorize your products or services, making navigation easier 

for your customers. This orderly structure is crucial for a successful WhatsApp catalog. 



Updating and Maintaining : Updating your catalog is easy with Wati. You can add or remove products, 

change prices, and edit descriptions in real time, ensuring your catalog is always up to date. 

Tips to Maximize the Use of Wati in Your Sales Strategy 

Automate Responses : Use Wati's automation tools to quickly respond to common queries about your 

products, improving the customer experience. 

Customer Segmentation : Take advantage of Wati's ability to segment your customers. This allows you 

to send promotions and news to a specific audience, maximizing the impact of your sales campaigns. 

Data Analytics : Wati provides valuable analytics on your customers’ behavior. Use this data to fine-tune 

your WhatsApp catalog and marketing strategies, ensuring they align with your customers’ preferences. 

By integrating Wati into your catalog management for WhatsApp, you not only optimize your time and 

resources, but you also improve your customers' shopping experience. Wati is a powerful tool that 

transforms how you interact with your audience and how you present your products in the digital world. 

 

Practical Examples in Different Industries 

Using a catalog for WhatsApp transcends various industries, adapting to the specific needs of each 

sector. Here we show you how different industries can take advantage of this tool to boost their sales. 

 

1. Retail and Fashion 

In the fashion world, a WhatsApp catalogue is ideal for showcasing the latest trends and collections. 

Clothing stores can use it to highlight their new releases, special offers, or even personalized fashion 

advice. High-quality images allow customers to see the details of the garments, while direct links make it 

easy to immediately purchase or reserve products. 

 

2. Food and Drinks 

For restaurants, food stores, and beverage brands, a WhatsApp catalog is ideal for displaying menus and 

offers. Imagine a restaurant presenting its daily menu. Appetizing photos of dishes and drinks attract 

customers. They encourage them to try new flavors. For example, a wine store can showcase its best 

bottles. Customers can order directly from the catalog, making purchasing easier. A coffee shop could 

use it to highlight its specialty cakes and coffees. Thus, the catalog becomes a useful and attractive tool 

for gastronomic businesses. 

 



3. Services and Consultancies 

In the service sector, such as consultancies or professional services firms, a WhatsApp catalogue can be 

used to describe service packages, expert profiles or success stories. This helps customers better 

understand what you offer and choose the service that best suits their needs. 

 

4. Technology and Electronics 

Technology and electronics stores can use a WhatsApp-enabled catalogue to showcase the latest 

innovations, product specifications, and price comparisons. This not only helps customers make 

informed decisions, but also enables them to make inquiries and purchases directly through WhatsApp. 

 

5. Crafts and Handmade Products 

For creators of crafts and handmade products, a WhatsApp catalogue offers a personal way to showcase 

their works, tell the stories behind each piece, and establish an emotional connection with customers. 

Customers can appreciate the authenticity and uniqueness of the products, which increases their 

perceived value. 

 

In each of these industries, a WhatsApp catalog is not only a sales tool, but also a means to connect with 

customers, understand their needs, and offer them a unique and personalized shopping experience. It's 

time for your business to explore the unlimited possibilities of this tool 



 

Best Practices for Maintaining and Updating 

Your Catalog 

Maintaining and updating your WhatsApp catalog is crucial to ensure your business remains relevant 

and engaging for your customers. Here are some best practices to do this effectively. 

 

Update and Review Frequency 

Regularly updating your WhatsApp catalog is vital. We recommend checking it at least once a month, or 

more often if your inventory changes quickly. Keeping your catalog up to date ensures that customers 

always have the latest information about your products or services, avoiding disappointment or 

misunderstandings. 

 

Importance of Customer Feedback 

Customer feedback is pure gold. Listening to what your customers have to say about your products can 

give you valuable insights into improving your catalogue. You can use surveys, comments on social 

media or even WhatsApp chats to collect their opinions. This information will help you tailor your 

offering to your customers’ preferences and improve the shopping experience. 

 

Strategies for Promotions and News 

Your WhatsApp catalog is a great tool for launching promotions and news. Use your catalog to introduce 

new products, special offers, or limited-time discounts. Not only does this keep your catalog fresh and 

exciting, but it also encourages customers to come back and see what's new. 

 

By following these best practices, you ensure that your WhatsApp catalog is a living, breathing tool that 

actively contributes to the growth of your business. Remember, a well-maintained catalog not only 

reflects the quality of your products, but also your commitment to your customers. It’s time to give your 

catalog the love and attention it deserves! 

 



Conclusion 

In short, the WhatsApp catalog has established itself as an indispensable tool in any business’s digital 

marketing strategy. Its ability to showcase products effectively and directly, coupled with the 

convenience and familiarity of WhatsApp, makes it an attractive option for businesses of all sizes and 

sectors. 

 

Key points for creating and maintaining an effective WhatsApp catalog include careful product selection, 

use of high-quality images, accurate descriptions, and well-planned promotion and update strategies. 

Customer feedback is crucial to fine-tuning your catalog to suit their needs and preferences. 

 

Tailoring your WhatsApp catalog to your business’s specific needs not only improves the customer 

experience, but also increases the likelihood of conversion and loyalty. Customizing your catalog to your 

audience and the type of products or services you offer is essential to stand out in a competitive market. 

 

In this context, Wati emerges as a leading platform for catalog management for WhatsApp. Thanks to its 

advanced integration with the WhatsApp Business API, Wati offers efficient and practical tools for 

catalog management, facilitating updating, customer segmentation and response automation. 

 

Incorporating a WhatsApp catalog into your business strategy, especially through a platform like Wati, 

not only puts you one step ahead in digital innovation, but also brings you closer to your customers, 

creating long-lasting and successful relationships. It's time to harness the power of the digital catalog! 

 

catalog for WhatsApp 

FAQ: Frequently Asked Questions about the 

WhatsApp Business Catalog 

Using a catalog for WhatsApp raises several common questions among users. Here we answer some of 

them, providing clear and useful tips to manage your catalog efficiently. 

 

How to Add or Remove Products? 



To add products to your catalog for WhatsApp, go to the catalog section in your WhatsApp Business 

account and select 'Add product or service'. Here you can upload images, write descriptions, and set 

prices. To remove a product, simply select the product in your catalog and choose the 'Delete' option. 

 

How to Change Prices or Descriptions? 

Changing prices or descriptions in your WhatsApp catalog is easy. Open the product you want to edit 

and select 'Edit'. Here you can update the necessary information and save the changes. It's important to 

keep this information up to date to present an accurate and professional image of your business. 

In conclusion, companies wishing to improve customer comfort and secure their user authentication 

process may find SMS OTP API for verification to be a useful tool.  

 

Businesses can take use of the benefits of SMS API for OTP, including its high security, rapid and simple 

deployment, and a variety of use cases. While implementing SMS API for OTP verification, enterprises 

may encounter some difficulties, such as managing various carrier restrictions and guaranteeing device 

compatibility. 

But don't let the difficulties stop you! With careful preparation and consideration, your company can get 

over any challenges and take full advantage of SMS API for OTP.  

Believe me, any company wishing to increase the security and user experience of their authentication 

process would be wise to choose it. 

How to Promote my Catalog? 

Promoting your catalog on WhatsApp is key to increasing its visibility. Use your social media to share 

your catalog, include links on your website, and consider sending direct messages to selected customers 

with offers or news. Also, take advantage of WhatsApp Business features such as automated messages 

to inform customers about your catalog. 
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